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Generations Explained1 

Generation 
Name* 

Birth Years 
Ages in 2009 

% of total 
adult 

population 

% of 
internet-

using 
population 

iGeneration 
(Net Generation) 

(The Wired 
Generation)2 

Born 2008-1991, Ages 1-17 ? ? 

Gen Y 
(Millennials) Born 1977-1990, Ages 18-32 26% 30% 

Gen X Born 1965-1976, Ages 33-44 20% 23% 
Younger 
Boomers Born 1955-1964, Ages 45-54 20% 22% 

Older Boomers Born 1946-1954, Ages 55-63 13% 13% 
Silent Generation Born 1937-1945, Ages 64-72 9% 7% 
G.I. Generation Born  -1936, Age 73+ 9% 4% 

 
Source: Pew Internet & American Life Project December 2008 survey. N=2,253 total 
adults, and margin of error is ±2%. N=1,650 total internet users, and margin of error is ±3%. 
 
*All generation labels used in this report, with the exception of “Younger -” and “Older -” 
Boomers [and iGeneration], are the names conventionalized by Howe and Strauss’s book, 
Generations: Strauss, William & Howe, Neil. Generations: The History of America's Future, 
1584 to 2069 (Perennial, 1992). As for “Younger Boomers” and “Older Boomers”, enough 
research has been done to suggest that the two decades of Baby Boomers are different 
enough to merit being divided into distinct generational groups. 

http://www.pewinternet.org/Presentations/2009/Generations-Online-in-2009.aspx 
 
 

                                                
1 Sydney Jones and Susannah Fox, “Generations Online,” Pew Research Center, 

http://www.pewinternet.org/Presentations/2009/Generations-Online-in-2009.aspx  (accessed April 17, 2010) 
 

2 Adapted from Larry D. Rosen, Rewired: Understanding the iGeneration and the Way They Learn (New 
York, NY: Palgrave MacMillian, 2010).  
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http://pewsocialtrends.org/pubs/751/millennials-confident-connected-open-to-change  

 

 
http://pewinternet.org/Reports/2009/17-Twitter-and-Status-Updating-Fall-2009.aspx?r=1 
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http://www.pewinternet.org/Reports/2007/Social-Networking-Websites-and-Teens/Data-

Memo/More-details-from-the-survey.aspx?r=1 
 
 
 


